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ɍȾɄ 338.46 
ɂ.ȼ. ɂɝɧɚɬɶɟɜɚ, 

Ⱦ.ɘ. Ȼɨɥɨɬɢɧ 

ɄɈɇɌȿɄɋɌɇȺə ɊȿɄɅȺɆȺ ɄȺɄ ȾȿɃɋɌȼȿɇɇɕɃ ɂɇɋɌɊɍɆȿɇɌ 
ɉɊɈȾȼɂɀȿɇɂə ȻɂɁɇȿɋȺ 

ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɜ ɩɨɢɫɤɨɜɵɯ ɫɟɬɹɯ 
ɤɚɤ ɢɧɫɬɪɭɦɟɧɬ ɩɪɨɞɜɢɠɟɧɢɹ ɛɢɡɧɟɫɚ ɜ ɫɟɬɢ ɢɧɬɟɪɧɟɬ. ɉɪɟɞɫɬɚɜɥɟɧɵ ɤɥɸɱɟɜɵɟ 
ɜɨɡɦɨɠɧɨɫɬɢ ɢ ɫɩɨɫɨɛɵ ɢɧɬɟɝɪɚɰɢɢ ɞɚɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɢɧɫɬɪɭɦɟɧɬɚ ɜ ɛɢɡ-
ɧɟɫ. Ɋɚɫɫɦɨɬɪɟɧɵ ɨɫɧɨɜɧɵɟ ɜɢɞɵ ɢ ɬɢɩɵ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɵ. ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ 
ɬɚɤ ɠɟ ɨɛɨɡɪɟɜɚɸɬɫɹ ɤɥɸɱɟɜɵɟ ɷɥɟɦɟɧɬɵ ɩɪɨɞɜɢɠɟɧɢɹ ɢ ɢɧɫɬɪɭɦɟɧɬɵ, ɤɨɬɨɪɵɟ 
ɦɨɝɭɬ ɢɫɩɨɥɶɡɨɜɚɬɶɫɹ ɞɥɹ ɷɬɨɝɨ. Ⱦɚɸɬɫɹ ɨɛɳɟɟ ɩɨɧɹɬɢɟ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɵ, 
ɩɪɢɧɰɢɩɵ ɟɟ ɭɫɩɟɲɧɨɣ ɪɚɛɨɬɵ ɢ ɪɹɞ ɨɫɧɨɜɧɵɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɟɟ ɢɫɩɨɥɶɡɨɜɚɧɢɹ, 
ɧɚ ɤɨɬɨɪɵɟ ɫɥɟɞɭɟɬ ɨɛɪɚɬɢɬɶ ɜɧɢɦɚɧɢɟ ɦɚɪɤɟɬɨɥɨɝɚɦ ɢ ɪɟɤɥɚɦɢɫɬɚɦ. 

 : Ʉɨɧɬɟɤɫɬɧɚɹ ɢɧɬɟɪɧɟɬ-ɪɟɤɥɚɦɚ, ɩɪɨɞɜɢɠɟɧɢɟ ɛɢɡɧɟɫɚ ɜ 
ɢɧɬɟɪɧɟɬɟ, ɨɫɨɛɟɧɧɨɫɬɢ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɵ, ɢɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝ, ɧɨɜɵɟ ɦɚɪ-
ɤɟɬɢɧɝɨɜɵɟ ɢɧɫɬɪɭɦɟɧɬɵ ɛɢɡɧɟɫɚ. 
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CONTEXT ADVERTISING AS THE EFFICIENT INSTRUMENT 

OF BUSINESS PROMOTION 
In this article, contextual advertising in search networks is considered as a tool 

for promoting business on the Internet. The key opportunities and ways of integration 
of this marketing tool into business are presented. The main types and types of con-
textual advertising are considered. This article also looks at the key elements of pro-
motion and tools that are used for this. The general concept of contextual advertising 
and the principle of its work are given. Description of the main points, which should 
be noted when drafting an advertising message. 

Keywords: Contextual Internet advertising, promotion of business on the Inter-
net, key features of contextual advertising, Internet marketing, new marketing tools 
for business. 

 
ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɫɥɨɠɧɨ ɩɪɟɞɫɬɚɜɢɬɶ ɤɪɭɩɧɵɣ ɛɢɡɧɟɫ, ɤɨɬɨɪɵɣ ɧɟ ɡɚ-

ɹɜɥɹɥ ɛɵ ɨ ɫɟɛɟ ɜ ɫɟɬɢ-ɢɧɬɟɪɧɟɬ. Ⱦɚɧɧɵɣ ɫɩɨɫɨɛ ɩɪɨɞɜɢɠɟɧɢɹ ɹɜɥɹɟɬɫɹ ɜ ɫɨ-
ɜɪɟɦɟɧɧɨɦ ɦɢɪɟ ɨɞɧɢɦ ɢɡ ɤɥɸɱɟɜɵɯ ɞɥɹ ɧɟɤɨɬɨɪɵɯ ɜɢɞɨɜ ɛɢɡɧɟɫɚ. Ʉɚɤ ɛɵ 
ɤɨɦɩɚɧɢɹ ɧɟ ɫɬɚɪɚɥɚɫɶ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɭɫɥɨɜɢɹɯ ɡɚɹɜɢɬɶ ɨ ɫɜɨɢɯ ɬɨɜɚɪɚɯ ɢɥɢ 
ɭɫɥɭɝɚɯ, ɛɟɡ ɢɧɬɟɪɧɟɬɚ ɫɞɟɥɚɬɶ ɷɬɨ, ɨɫɨɛɟɧɧɨ ɜ ɛɨɥɶɲɨɦ ɦɚɫɲɬɚɛɟ, ɩɪɚɤɬɢɱɟɫɤɢ 
ɧɟɜɨɡɦɨɠɧɨ. 

ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɥɢɲɶ ɨɞɢɧ ɢɡ ɦɧɨɝɨɱɢɫɥɟɧɧɵɯ ɫɩɨɫɨɛɨɜ 
«ɡɚɹɜɢɬɶ ɨ ɫɟɛɟ» ɜ ɂɧɬɟɪɧɟɬ – ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɜ ɩɨɢɫɤɨɜɵɯ ɫɟɬɹɯ. ɗɬɨɬ 
ɫɩɨɫɨɛ ɹɜɥɹɟɬɫɹ ɧɚɢɛɨɥɟɟ ɢɧɬɟɪɟɫɧɵɦ ɫ ɬɨɱɤɢ ɡɪɟɧɢɹ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɪɤɟɬɢɧ-
ɝɚ, ɬɚɤ ɤɚɤ ɩɨɡɜɨɥɹɟɬ ɫɨɛɢɪɚɬɶ ɚɛɫɨɥɸɬɧɨ ɜɫɟ ɫɬɚɬɢɫɬɢɱɟɫɤɢɟ ɞɚɧɧɵɟ ɨ ɪɟɡɭɥɶ-
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ɬɚɬɢɜɧɨɫɬɢ ɢ, ɢɫɩɨɥɶɡɭɹ ɢɯ, ɜɵɫɬɪɚɢɜɚɬɶ ɷɮɮɟɤɬɢɜɧɵɟ ɤɨɦɦɭɧɢɤɚɰɢɢ ɫ ɰɟɥɟ-
ɜɨɣ ɚɭɞɢɬɨɪɢɟɣ.  

ɉɨɩɪɨɛɭɟɦ ɪɚɡɨɛɪɚɬɶɫɹ, ɱɬɨ ɬɚɤɨɟ ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɢ ɤɚɤ ɨɧɚ ɪɚɛɨɬɚ-
ɟɬ.  ȼ ɤɧɢɝɟ Ɏ. ɐɚɪɟɜɫɤɨɝɨ ɟɫɬɶ ɬɚɤɨɟ ɨɩɪɟɞɟɥɟɧɢɟ: «Ʉɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ – ɷɬɨ 
ɪɟɤɥɚɦɚ ɜ ɢɧɬɟɪɧɟɬɟ, ɩɨɤɚɡɚɧɧɚɹ ɩɨɥɶɡɨɜɚɬɟɥɸ ɧɚ ɨɫɧɨɜɟ ɟɝɨ ɩɨɜɟɞɟɧɢɹ ɢ ɩɨɢɫ-
ɤɨɜɵɯ ɡɚɩɪɨɫɨɜ, ɚ ɬɚɤɠɟ ɩɨɹɜɥɹɸɳɚɹɫɹ ɧɚ ɩɥɨɳɚɞɤɚɯ ɫɨ ɫɦɟɠɧɨɣ ɬɟɦɚɬɢɤɨɣ. 
ȿɫɬɶ ɞɜɚ ɨɫɧɨɜɧɵɯ ɜɢɞɚ ɬɚɤɨɣ ɪɟɤɥɚɦɵ: ɩɨɢɫɤɨɜɚɹ ɢ ɤɨɧɬɟɤɫɬɧɨ-ɦɟɞɢɣɧɚɹ. ɉɨ-
ɢɫɤɨɜɚɹ ɪɟɤɥɚɦɚ ɩɨɞɪɚɡɭɦɟɜɚɟɬ ɩɨɤɚɡ ɪɟɤɥɚɦɧɵɯ ɨɛɴɹɜɥɟɧɢɣ ɜ ɨɬɜɟɬ ɧɚ ɡɚɩɪɨɫ 
ɩɨɥɶɡɨɜɚɬɟɥɹ ɜ ɩɨɢɫɤɨɜɢɤɟ. Ɂɚɩɪɨɫɵ ɦɵ ɛɭɞɟɦ ɧɚɡɵɜɚɬɶ ɤɥɸɱɟɜɵɦɢ ɮɪɚɡɚɦɢ, 
ɢɥɢ – ɧɚ ɫɥɟɧɝɟ ɪɟɤɥɚɦɳɢɤɨɜ – ɤɥɸɱɟɜɢɤɚɦɢ. Ⱦɥɹ ɩɨɢɫɤɨɜɨɣ ɪɟɤɥɚɦɵ ɫɨɛɢɪɚ-
ɟɬɫɹ ɛɨɥɶɲɨɟ ɤɨɥɢɱɟɫɬɜɨ ɡɚɩɪɨɫɨɜ, ɤɨɬɨɪɵɟ ɜɜɨɞɹɬ ɩɨɥɶɡɨɜɚɬɟɥɢ ɩɨ ɡɚɞɚɧɧɨɣ 
ɬɟɦɟ, ɢ ɞɥɹ ɤɚɠɞɨɝɨ ɡɚɩɪɨɫɚ ɩɪɨɩɢɫɵɜɚɸɬɫɹ ɨɛɴɹɜɥɟɧɢɹ.» [3, ɫ. 21]. 

Ɏɚɤɬɢɱɟɫɤɢ ɫɨɜɪɟɦɟɧɧɵɟ ɩɨɢɫɤɨɜɵɟ ɫɢɫɬɟɦɵ ɩɪɨɞɚɸɬ ɜ ɩɨɪɹɞɤɟ ɚɭɤɰɢɨ-
ɧɚ ɩɪɚɜɨ ɧɚ ɪɚɡɦɟɳɟɧɢɟ ɪɟɤɥɚɦɧɨɝɨ ɫɨɨɛɳɟɧɢɹ ɧɚ ɩɟɪɜɵɯ ɩɨɡɢɰɢɹɯ ɩɨɢɫɤɚ ɩɨ 
ɨɩɪɟɞɟɥɟɧɧɵɦ ɡɚɩɪɨɫɚɦ, ɤɨɬɨɪɵɟ ɩɨɤɚɡɵɜɚɸɬɫɹ ɩɨɥɶɡɨɜɚɬɟɥɹɦ ɩɨɢɫɤɨɜɵɯ ɫɢ-
ɫɬɟɦ. ɋɭɳɧɨɫɬɶ ɞɚɧɧɨɣ ɫɢɫɬɟɦɵ ɫɨɫɬɨɢɬ ɜ ɬɨɦ, ɱɬɨ ɩɨɢɫɤɨɜɵɟ ɫɢɫɬɟɦɵ ɟɠɟ-
ɞɧɟɜɧɨ ɢɫɩɨɥɶɡɭɸɬ ɦɢɥɥɢɨɧɵ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɩɨ ɜɫɟɦɭ ɦɢɪɭ. Ʉɨɦɩɚɧɢɢ, ɤɨɬɨ-
ɪɵɟ ɩɪɚɜɢɥɶɧɨ ɫɦɨɝɥɢ ɧɚɫɬɪɨɢɬɶ ɤɨɦɦɭɧɢɤɚɰɢɸ ɫɨ ɫɜɨɟɣ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɟɣ 
ɱɟɪɟɡ ɢɧɬɟɪɧɟɬ, ɩɟɪɜɵɦɢ ɫɬɚɧɨɜɹɬɫɹ ɥɢɞɟɪɚɦɢ ɪɵɧɤɚ ɜɨ ɦɧɨɝɢɯ ɨɬɪɚɫɥɹɯ ɢ 
ɫɮɟɪɚɯ ɞɟɹɬɟɥɶɧɨɫɬɢ. 

Ɋɚɫɫɦɨɬɪɢɦ ɜɨɡɦɨɠɧɨɫɬɢ, ɤɨɬɨɪɵɟ ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ ɦɨɠɟɬ ɩɪɟɞɨɫɬɚ-
ɜɢɬɶ ɛɢɡɧɟɫɭ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɪɟɚɥɢɹɯ. ȼɨ-ɩɟɪɜɵɯ, ɟɳɟ ɧɚ ɷɬɚɩɟ, ɤɨɝɞɚ ɜɵ ɧɟ ɪɟɲɢ-
ɥɢ, ɧɭɠɧɚ ɥɢ ɜɚɲɟɦɭ ɛɢɡɧɟɫɭ ɪɟɤɥɚɦɚ ɜ ɢɧɬɟɪɧɟɬɟ, ɬɨ ɟɫɬɶ ɞɨ ɟɟ ɡɚɩɭɫɤɚ, ɦɨɠɟɬɟ 
ɩɨɥɭɱɢɬɶ ɫɬɚɬɢɫɬɢɱɟɫɤɢɟ ɞɚɧɧɵɟ ɨ ɬɨɦ, ɫɤɨɥɶɤɨ ɱɟɥɨɜɟɤ ɢɫɤɚɥɢ ɞɚɧɧɵɣ ɬɨɜɚɪ ɢɥɢ 
ɭɫɥɭɝ ɜ ɂɧɬɟɪɧɟɬɟ. ɂɧɫɬɪɭɦɟɧɬ Wordstat ɨɬ ɤɨɦɩɚɧɢɢ əɧɞɟɤɫ ɩɨɡɜɨɥɢɬ ɩɨɥɭɱɢɬɶ 
ɜɚɦ ɷɬɢ ɞɚɧɧɵɟ ɜ ɫɱɢɬɚɧɧɵɟ ɦɢɧɭɬɵ. ɗɬɨ ɨɞɧɨ ɢɡ ɩɟɪɜɵɯ ɢ ɨɱɟɧɶ ɜɚɠɧɵɯ ɨɫɧɨɜɚ-
ɧɢɣ, ɤɨɬɨɪɨɟ ɧɟ ɫɦɨɠɟɬ ɞɚɬɶ ɧɢ ɨɞɢɧ ɢɡ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ ɛɟɡ ɩɪɨɜɟ-
ɞɟɧɢɹ ɫɩɟɰɢɚɥɶɧɵɯ ɢɫɫɥɟɞɨɜɚɧɢɣ. ȼɨ-ɜɬɨɪɵɯ, ɜɵ ɦɨɠɟɬɟ ɦɚɤɫɢɦɚɥɶɧɨ ɫɧɢɡɢɬɶ 
ɧɟɰɟɥɟɜɨɣ ɩɨɤɚɡ ɜɚɲɟɝɨ ɨɛɴɹɜɥɟɧɢɹ ɩɪɢ ɩɨɦɨɳɢ ɬɨɧɤɨɣ ɧɚɫɬɪɨɣɤɢ ɤɥɸɱɟɜɵɯ ɡɚ-
ɩɪɨɫɨɜ, ɩɨ ɤɨɬɨɪɵɦ ɥɸɞɢ ɛɭɞɭɬ ɢɫɤɚɬɶ ɜɚɲ ɬɨɜɚɪ. ȼ-ɬɪɟɬɶɢɯ, ɜɚɦ ɢ ɜɚɲɟɦɭ ɛɢɡ-
ɧɟɫɭ ɩɪɟɞɨɫɬɚɜɥɹɟɬɫɹ ɦɧɨɝɨɦɢɥɥɢɨɧɧɚɹ ɛɚɡɚ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɩɨɢɫɤɨɜɵɯ ɫɢɫɬɟɦ, ɫ 
ɤɨɬɨɪɨɣ ɦɨɠɧɨ ɜɵɫɬɪɚɢɜɚɬɶ ɤɨɦɦɭɧɢɤɚɰɢɸ. Ɍɪɢ ɷɬɢɯ ɫɨɫɬɚɜɥɹɸɳɢɯ ɩɨɡɜɨɥɹɸɬ 
ɫɨɡɞɚɬɶ ɩɪɚɤɬɢɱɟɫɤɢ ɩɨɥɧɨɫɬɶɸ ɚɜɬɨɦɚɬɢɡɢɪɨɜɚɧɧɵɣ ɢɧɫɬɪɭɦɟɧɬ ɞɥɹ ɝɟɧɟɪɚɰɢɢ 
ɩɨɬɨɤɚ ɤɥɢɟɧɬɨɜ, ɤɚɠɞɵɣ ɷɬɚɩ ɪɚɛɨɬɵ ɤɨɬɨɪɨɝɨ ɛɭɞɟɬ ɜɢɞɟɧ ɜɚɦ ɜ ɥɸɛɨɣ ɩɪɨɦɟ-
ɠɭɬɨɤ ɜɪɟɦɟɧɢ ɫ ɦɨɦɟɧɬɚ ɧɚɱɚɥɚ ɟɝɨ ɪɚɛɨɬɵ.  

Ɋɚɛɨɬɚ ɫ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɨɣ ɧɚɱɢɧɚɟɬɫɹ ɫ ɮɨɪɦɢɪɨɜɚɧɢɹ ɬɨɪɝɨɜɨɝɨ 
ɩɪɟɞɥɨɠɟɧɢɹ, ɤɨɬɨɪɨɟ ɩɨɥɶɡɨɜɚɬɟɥɶ ɛɭɞɟɬ ɩɨɥɭɱɚɬɶ ɩɪɢ ɩɟɪɟɯɨɞɟ ɩɨ ɪɟɤɥɚɦɧɨ-
ɦɭ ɨɛɴɹɜɥɟɧɢɸ. ȼ ɤɚɱɟɫɬɜɟ ɭɠɟ ɭɫɬɨɹɜɲɟɣɫɹ «ɬɪɚɞɢɰɢɢ» ɨɛɵɱɧɨ ɢɫɩɨɥɶɡɭɟɬɫɹ 
ɫɚɣɬ, ɧɚ ɤɨɬɨɪɨɦ ɦɚɤɫɢɦɚɥɶɧɨ ɞɨɫɬɭɩɧɵɦ ɢ ɩɨɧɹɬɧɵɦ ɹɡɵɤɨɦ ɞɨɥɠɧɨ ɛɵɬɶ 
ɪɚɡɦɟɳɟɧɨ ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ. Ɉɛɵɱɧɨ ɞɥɹ ɞɟɦɨɧɫɬɪɚɰɢɢ ɫɜɨɟɝɨ ɬɨɜɚɪɚ ɢɥɢ 
ɭɫɥɭɝɢ ɢɫɩɨɥɶɡɭɟɬɫɹ LandingPage – ɨɞɧɨɫɬɪɚɧɢɱɧɵɣ ɫɚɣɬ, ɧɚ ɤɨɬɨɪɨɦ ɪɚɡɦɟɳɚ-
ɟɬɫɹ ɢɧɮɨɪɦɚɰɢɹ ɨ ɤɨɦɩɚɧɢɢ ɢɥɢ ɩɪɨɞɭɤɬɟ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɬɟɤɫɬɨɜɨ-
ɝɪɚɮɢɱɟɫɤɢɯ ɷɥɟɦɟɧɬɨɜ. Ȼɨɥɶɲɢɧɫɬɜɨ ɩɨɞɨɛɧɵɯ ɫɚɣɬɨɜ ɮɨɪɦɢɪɭɸɬɫɹ ɧɚ ɨɫɧɨ-
ɜɚɧɢɢ ɦɨɞɟɥɢ AIDA: Attention- ɜɧɢɦɚɧɢɟ, interest-ɢɧɬɟɪɟɫ, desire-ɠɟɥɚɧɢɟ, 
action-ɞɟɣɫɬɜɢɟ. ɋɨɨɬɜɟɬɫɬɜɟɧɧɨ ɰɟɥɶ ɥɸɛɨɝɨ ɫɚɣɬɚ ɜ ɤɨɧɟɱɧɨɦ ɢɬɨɝɟ – ɨɛɪɚ-
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ɬɢɬɶ ɜɧɢɦɚɧɢɟ ɧɚ ɩɪɨɞɭɤɬ, ɜɵɡɜɚɬɶ ɢɧɬɟɪɟɫ ɭ ɩɨɬɟɧɰɢɚɥɶɧɨɝɨ ɩɨɤɭɩɚɬɟɥɹ, ɜɵ-
ɡɜɚɬɶ ɠɟɥɚɧɢɟ ɤ ɩɪɢɨɛɪɟɬɟɧɢɸ ɞɚɧɧɨɝɨ ɩɪɨɞɭɤɬɚ ɢ ɫɨɜɟɪɲɢɬɶ ɨɩɪɟɞɟɥɟɧɧɨɟ 
ɞɟɣɫɬɜɢɟ. Ⱦɥɹ ɬɨɝɨ ɱɬɨɛɵ ɡɚɢɧɬɟɪɟɫɨɜɚɬɶ ɤɥɢɟɧɬɚ ɩɪɨɞɭɤɬɨɦ, ɩɪɟɠɞɟ ɜɫɟɝɨ 
ɧɟɨɛɯɨɞɢɦɨ ɨɩɪɟɞɟɥɢɬɶ ɩɪɨɛɥɟɦɭ, ɤɨɬɨɪɚɹ ɛɟɫɩɨɤɨɢɬ ɧɚ ɞɚɧɧɵɣ ɦɨɦɟɧɬ ɩɨ-
ɬɟɧɰɢɚɥɶɧɨɝɨ ɩɨɤɭɩɚɬɟɥɹ, ɢ ɩɪɟɞɥɨɠɢɬɶ ɟɟ ɪɟɲɟɧɢɟ ɩɪɢ ɩɨɦɨɳɢ ɷɬɨɝɨ ɩɪɨɞɭɤ-
ɬɚ. Ɍɚɤ ɭɠɟ ɧɚ ɩɪɨɬɹɠɟɧɢɢ ɦɧɨɝɢɯ ɥɟɬ ɩɪɨɞɚɸɬɫɹ ɛɨɥɶɲɢɧɫɬɜɨ ɩɪɨɞɭɤɬɨɜ, ɢ 
ɬɚɤ ɨɧɢ ɟɳɟ ɛɭɞɭɬ ɩɪɨɞɚɜɚɬɶɫɹ ɧɚ ɩɪɨɬɹɠɟɧɢɢ ɞɥɢɬɟɥɶɧɨɝɨ ɜɪɟɦɟɧɢ. ȿɫɥɢ ɜɵ 
ɫɦɨɝɥɢ ɩɪɢ ɩɨɦɨɳɢ ɬɟɤɫɬɨɜɨ-ɝɪɚɮɢɱɟɫɤɨɝɨ ɫɨɨɛɳɟɧɢɹ ɩɪɢɡɜɚɬɶ ɩɨɥɶɡɨɜɚɬɟɥɹ ɤ 
ɨɩɪɟɞɟɥɟɧɧɨɦɭ ɞɟɣɫɬɜɢɸ (ɨɛɵɱɧɨ ɨɫɬɚɜɢɬɶ ɫɜɨɢ ɤɨɧɬɚɤɬɧɵɟ ɞɚɧɧɵɟ ɞɥɹ ɫɜɹɡɢ 
ɫ ɦɟɧɟɞɠɟɪɨɦ), ɬɨ ɲɚɧɫ ɭɫɩɟɲɧɨɝɨ ɤɨɧɬɚɤɬɚ ɫ ɦɟɧɟɞɠɟɪɨɦ ɤɨɦɩɚɧɢɢ ɜɨɡɪɚɫɬɚ-
ɟɬ ɜ ɧɟɫɤɨɥɶɤɨ ɪɚɡ. 

ɐɟɥɶɸ ɤɨɧɬɟɤɫɬɧɨɣ ɪɟɤɥɚɦɵ ɜ ɞɚɧɧɨɦ ɫɥɭɱɚɟ ɜɵɫɬɭɩɚɟɬ ɥɢɲɶ ɩɨɢɫɤ ɡɚ-
ɢɧɬɟɪɟɫɨɜɚɧɧɵɯ ɤɥɢɟɧɬɨɜ, ɤɨɬɨɪɵɟ ɪɟɲɢɥɢ ɧɚɱɚɬɶ ɩɨɢɫɤ ɢɫɩɨɥɧɢɬɟɥɹ ɜ ɫɟɬɢ 
ɢɧɬɟɪɧɟɬ. Ⱥɜɬɨɦɚɬɢɡɚɰɢɹ ɩɪɨɰɟɫɫɚ ɩɨɢɫɤɚ ɤɥɢɟɧɬɨɜ ɩɨɡɜɨɥɹɟɬ ɩɨɥɭɱɚɬɶ ɡɚɹɜɤɢ 
ɪɟɚɥɶɧɨ ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɵɯ ɜ ɩɪɨɞɭɤɬɟ ɥɸɞɟɣ, ɡɧɚɱɢɬɟɥɶɧɨ ɭɞɟɲɟɜɥɹɹ «ɫɬɨɢ-
ɦɨɫɬɶ ɨɞɧɨɝɨ ɤɥɢɟɧɬɚ». Ⱦɥɹ ɨɛɪɚɛɨɬɤɢ ɡɚɹɜɨɤ ɤɪɚɣɧɟ ɜɚɠɧɨ ɨɛɭɱɟɧɢɟ ɩɟɪɫɨɧɚ-
ɥɚ ɩɪɚɜɢɥɶɧɨɣ ɩɨɞɚɱɟ ɜɚɲɟɝɨ ɬɨɜɚɪɚ ɢɥɢ ɭɫɥɭɝɢ ɩɨ ɬɟɥɟɮɨɧɭ. ɇɟɥɶɡɹ ɞɨɩɭɫɤɚɬɶ 
ɫɢɬɭɚɰɢɢ, ɤɨɝɞɚ ɩɪɚɜɢɥɶɧɨ ɪɚɛɨɬɚɸɳɢɣ ɢɧɫɬɪɭɦɟɧɬ ɛɭɞɟɬ ɪɚɡɧɢɬɫɹ ɫ ɪɟɚɥɶɧɵɦ 
ɨɛɫɥɭɠɢɜɚɧɢɟɦ ɤɨɦɩɚɧɢɢ, ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ, ɤɥɸɱɟɜɵɦ ɦɨɦɟɧɬɨɦ ɜ ɞɚɧɧɨɦ ɫɥɭ-
ɱɚɟ ɛɭɞɟɬ ɪɚɛɨɬɚ ɦɟɧɟɞɠɟɪɚ ɢ ɩɪɚɜɢɥɶɧɚɹ ɨɛɪɚɛɨɬɤɚ ɡɚɹɜɨɤ. Ɉɬ ɦɨɦɟɧɬɚ ɤɨɦ-
ɦɭɧɢɤɚɰɢɢ ɫ ɪɟɤɥɚɦɧɵɦ ɫɨɨɛɳɟɧɢɟɦ ɞɨ ɦɨɦɟɧɬɚ ɫɜɹɡɢ ɫ ɨɩɟɪɚɬɨɪɨɦ ɞɨɥɠɧɨ 
ɩɪɨɯɨɞɢɬɶ ɧɟ ɛɨɥɟɟ 30 ɦɢɧɭɬ, ɜ ɩɪɨɬɢɜɧɨɦ ɫɥɭɱɚɟ ɦɟɧɟɞɠɟɪɭ ɩɪɨɫɬɨ ɩɪɢɞɟɬɫɹ 
ɡɚɧɨɜɨ ɩɟɪɟɱɢɫɥɹɬɶ ɜɫɟ ɩɪɟɢɦɭɳɟɫɬɜɚ ɜɚɲɟɝɨ ɬɨɜɚɪɚ ɢɥɢ ɭɫɥɭɝɢ, ɪɚɫɫɤɚɡɵɜɚɬɶ 
ɨɛ ɢɯ ɨɫɨɛɟɧɧɨɫɬɹɯ ɢ ɬɪɚɬɢɬɶ ɜɪɟɦɹ ɱɟɥɨɜɟɤɚ, ɤɨɬɨɪɨɟ ɨɧ ɭɠɟ ɩɨɬɪɚɬɢɥ ɧɚ ɢɡɭ-
ɱɟɧɢɟ ɪɟɤɥɚɦɧɨɝɨ ɦɚɬɟɪɢɚɥɚ. Ⱦɚɧɧɚɹ ɫɢɬɭɚɰɢɹ ɩɪɟɠɞɟ ɜɫɟɝɨ ɩɥɨɯɚ ɬɟɦ, ɱɬɨ 
ɜɜɢɞɭ ɱɟɥɨɜɟɱɟɫɤɨɝɨ ɮɚɤɬɨɪɚ ɦɟɧɟɞɠɟɪ ɦɨɠɟɬ ɩɨɩɪɨɫɬɭ ɧɟ ɭɩɨɦɹɧɭɬɶ ɨ ɬɟɯ 
ɩɪɟɢɦɭɳɟɫɬɜɚɯ, ɤɨɬɨɪɵɟ ɫɬɚɥɢ ɜɚɠɧɵ ɞɥɹ ɤɥɢɟɧɬɚ ɩɪɢ ɩɪɢɧɹɬɢɢ ɪɟɲɟɧɢɹ.    

ɋɥɟɞɭɸɳɢɦ ɮɚɤɬɨɪɨɦ ɹɜɥɹɟɬɫɹ ɫɚɦɚ ɤɨɧɬɟɤɫɬɧɚɹ ɪɟɤɥɚɦɚ, ɢ ɢɦɟɧɧɨ ɷɬɨɬ 
ɢɧɫɬɪɭɦɟɧɬ ɯɨɬɟɥɨɫɶ ɛɵ ɪɚɫɫɦɨɬɪɟɬɶ ɧɚɢɛɨɥɟɟ ɩɨɞɪɨɛɧɨ. ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ 
ɩɪɨɞɜɢɠɟɧɢɟ ɜ ɩɨɢɫɤɨɜɵɯ ɫɟɬɹɯ ɩɪɟɞɥɚɝɚɸɬ ɞɜɟ ɤɨɦɩɚɧɢɢ: «əɧɞɟɤɫ» ɫɨ ɫɜɨɢɦ 
ɫɟɪɜɢɫɨɦ «əɧɞɟɤɫ.Ⱦɢɪɟɤɬ» ɢ «Google» ɫɨ ɫɜɨɢɦ ɫɟɪɜɢɫɨɦ «GoogleAdwords». 
Ⱦɚɧɧɵɟ ɩɨɢɫɤɨɜɵɟ ɫɢɫɬɟɦɵ ɩɪɟɞɨɫɬɚɜɥɹɸɬ ɜɨɡɦɨɠɧɨɫɬɶ ɩɪɨɞɜɢɠɟɧɢɹ ɬɨɜɚɪɨɜ 
ɢ ɭɫɥɭɝ ɩɪɢ ɩɨɦɨɳɢ ɩɨɢɫɤɨɜɵɯ ɡɚɩɪɨɫɨɜ ɧɚ ɫɚɦɨɣ ɫɬɪɚɧɢɰɟ ɩɨɢɫɤɚ, ɩɥɸɫ ɤ 
ɷɬɨɦɭ ɧɚ ɫɬɪɚɧɢɰɚɯ ɫɚɣɬɨɜ ɩɚɪɬɧɟɪɨɜ ɜ ɪɟɤɥɚɦɧɵɯ ɛɥɨɤɚɯ [1]. ȼ ɫɥɭɱɚɟ ɫ ɫɚɣ-
ɬɚɦɢ ɩɚɪɬɧɟɪɚɦɢ, ɩɪɢ ɩɪɚɜɢɥɶɧɨɣ ɧɚɫɬɪɨɣɤɟ ɱɟɥɨɜɟɤɭ, ɤɨɬɨɪɵɣ ɤɨɝɞɚ-ɥɢɛɨ 
ɨɫɭɳɟɫɬɜɥɹɥ ɡɚɩɪɨɫɵ ɩɨ ɜɚɲɢɦ ɤɥɸɱɟɜɵɦ ɫɥɨɜɚɦ, ɛɭɞɭɬ ɩɨɤɚɡɵɜɚɬɶɫɹ ɝɪɚɮɢ-
ɱɟɫɤɢɟ ɨɛɴɹɜɥɟɧɢɹ ɨ ɜɚɲɟɣ ɤɨɦɩɚɧɢɢ ɧɚ ɦɧɨɝɢɯ ɫɚɣɬɚɯ ɜ ɬɟɱɟɧɢɟ ɨɩɪɟɞɟɥɟɧɧɨ-
ɝɨ ɩɟɪɢɨɞɚ ɜɪɟɦɟɧɢ. Ʉɨɦɩɚɧɢɹ «Google» ɬɚɤ ɠɟ ɡɚɩɭɫɬɢɥɚ ɮɭɧɤɰɢɸ «ɪɟɦɚɪɤɟ-
ɬɢɧɝ», ɩɨɡɜɨɥɹɸɳɚɹ ɩɨɤɚɡɵɜɚɬɶ ɨɩɪɟɞɟɥɟɧɧɨɟ ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ ɩɨɥɶɡɨɜɚ-
ɬɟɥɸ, ɤɨɬɨɪɵɣ ɩɟɪɟɲɟɥ ɧɚ ɜɚɲ ɫɚɣɬ, ɧɨ ɩɨ ɤɚɤɢɦ-ɥɢɛɨ ɩɪɢɱɢɧɚɦ ɧɟ ɫɨɜɟɪɲɢɥ 
ɰɟɥɟɜɨɝɨ ɞɟɣɫɬɜɢɹ. Ɍɚɤ ɪɚɛɨɬɚɸɬ, ɧɚɩɪɢɦɟɪ, ɢɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɵ: ɩɨɤɚɡɵɜɚɸɬ 
ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ ɤɥɢɟɧɬɭ, ɤɨɬɨɪɵɣ ɡɚɯɨɞɹ ɧɚ ɫɚɣɬ ɫɨɛɪɚɥ ɧɟɤɨɬɨɪɵɟ ɬɨɜɚ-
ɪɵ ɜ ɤɨɪɡɢɧɭ, ɧɨ ɧɟ ɨɫɭɳɟɫɬɜɢɥ ɡɚɤɚɡ ɬɨɜɚɪɚ. Ⱦɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɜɧɢɦɚɧɢɹ ɤɥɢ-
ɟɧɬɚ ɢɫɩɨɥɶɡɭɸɬɫɹ ɞɨɩɨɥɧɢɬɟɥɶɧɵɟ ɪɟɤɥɚɦɧɵɟ ɫɨɨɛɳɟɧɢɹ ɧɚɩɨɞɨɛɢɟ «ȼɵ ɤɚ-
ɠɟɬɫɹ ɡɚɛɵɥɢ ɨɮɨɪɦɢɬɶ ɡɚɤɚɡɚ ɜ ɧɚɲɟɦ ɦɚɝɚɡɢɧɟ. ɋɞɟɥɚɣɬɟ ɷɬɨ ɫɟɣɱɚɫ ɢ ɩɨɥɭ-
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ɱɢɬɟ ɩɟɪɫɨɧɚɥɶɧɭɸ ɫɤɢɞɨɱɧɭɸ ɤɚɪɬɭ» ɗɬɨ ɫɨɨɛɳɟɧɢɟ ɩɨɡɜɨɥɹɟɬ ɜɟɪɧɭɬɶ ɩɨɤɭ-
ɩɚɬɟɥɹ ɧɚ ɜɚɲɭ ɬɨɪɝɨɜɭɸ ɩɥɨɳɚɞɤɭ, ɚ ɭɠɟ ɨɬɬɭɞɚ ɩɪɨɞɨɥɠɚɬɶ ɤɨɦɦɭɧɢɤɚɰɢɸ ɫ 
ɧɢɦ ɱɟɪɟɡ ɜɵɲɟɨɩɢɫɚɧɧɵɟ ɢɧɫɬɪɭɦɟɧɬɵ.   

ɋɭɳɟɫɬɜɭɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɨɬɫɥɟɠɢɜɚɬɶ ɩɨɜɟɞɟɧɢɟ ɚɭɞɢɬɨɪɢɢ ɜ ɩɪɨɰɟɫɫɟ 
ɩɟɪɟɯɨɞɚ ɩɨ ɪɟɤɥɚɦɧɵɦ ɫɫɵɥɤɚɦ ɩɪɢ ɩɨɦɨɳɢ ɢɧɫɬɪɭɦɟɧɬɨɜ «əɧɞɟɤɫ.Ɇɟɬɪɢɤɚ» 
ɢ «Googleanalytics». Ⱦɚɧɧɚɹ ɫɢɫɬɟɦɚ ɩɨɡɜɨɥɹɟɬ ɩɨɥɭɱɚɬɶ ɢɧɮɨɪɦɚɰɢɸ ɩɨ ɥɸɛɨɦɭ 
ɩɚɪɚɦɟɬɪɭ, ɬɚɤɨɦɭ ɤɚɤ ɜɪɟɦɹ, ɩɪɨɜɟɞɟɧɧɨɟ ɧɚ ɫɚɣɬɟ, ɞɟɣɫɬɜɢɹ, ɫɨɜɟɪɲɟɧɧɵɟ ɧɚ 
ɫɚɣɬɟ, ɧɚɢɛɨɥɟɟ ɢɡɭɱɚɟɦɵɟ ɩɨɥɶɡɨɜɚɬɟɥɹ ɱɚɫɬɢ ɫɚɣɬɚ, ɩɪɨɰɟɧɬ ɨɬɤɚɡɚ ɢ ɬɨɦɭ ɩɨ-
ɞɨɛɧɵɟ ɧɸɚɧɫɵ ɩɨɜɟɞɟɧɢɹ ɰɟɥɟɜɨɝɨ ɤɥɢɟɧɬɚ [2]. Ɏɚɤɬɢɱɟɫɤɢ ɤɨɦɩɚɧɢɹ ɩɪɟɞɨ-
ɫɬɚɜɥɹɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɨɬɫɥɟɠɢɜɚɬɶ ɤɚɠɞɵɣ ɲɚɝ ɜɚɲɟɣ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ ɢ ɞɟ-
ɥɚɬɶ ɜɵɜɨɞɵ ɨ ɬɨɦ, ɩɨɱɟɦɭ-ɬɨ ɢɥɢ ɢɧɨɟ ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ ɪɚɛɨɬɚɟɬ ɥɭɱɲɟ 
ɢɥɢ ɯɭɠɟ, ɷɤɫɩɟɪɢɦɟɧɬɢɪɨɜɚɬɶ ɫ ɡɚɝɨɥɨɜɤɚɦɢ ɢ ɭɧɢɤɚɥɶɧɵɦɢ ɬɨɪɝɨɜɵɦɢ ɩɪɟɞ-
ɥɨɠɟɧɢɹɦɢ ɜ ɪɟɚɥɶɧɨɦ ɜɪɟɦɟɧɢ, ɧɟ ɩɪɢɛɟɝɚɹ ɤ ɞɨɪɨɝɨɫɬɨɹɳɢɦ ɦɚɪɤɟɬɢɧɝɨɜɵɦ 
ɢɫɫɥɟɞɨɜɚɧɢɹɦ. Ƚɥɚɜɧɵɦ ɩɨɤɚɡɚɬɟɥɟɦ ɜɨɫɬɪɟɛɨɜɚɧɧɨɫɬɢ ɜɚɲɟɝɨ ɩɪɟɞɥɨɠɟɧɢɹ 
ɞɥɹ ɫɢɫɬɟɦɵ ɹɜɥɹɟɬɫɹ «CTR». Ɂɚɞɚɱɟɣ ɷɬɨɝɨ ɩɨɤɚɡɚɬɟɥɹ ɹɜɥɹɟɬɫɹ ɩɨɞɫɱɟɬ ɫɨɨɬ-
ɧɨɲɟɧɢɹ ɱɢɫɥɚ ɩɨɤɚɡɨɜ ɜɚɲɟɝɨ ɪɟɤɥɚɦɧɨɝɨ ɫɨɨɛɳɟɧɢɹ ɤ ɱɢɫɥɭ «ɤɥɢɤɨɜ» ɩɨ ɞɚɧ-
ɧɨɣ ɪɟɤɥɚɦɟ. ɑɟɦ ɜɵɲɟ ɷɬɨɬ ɩɨɤɚɡɚɬɟɥɶ, ɬɟɦ ɛɨɥɟɟ ɷɮɮɟɤɬɢɜɧɨɣ ɞɥɹ ɫɟɪɜɢɫɚ 
«əɧɞɟɤɫ» ɹɜɥɹɟɬɫɹ ɜɚɲɚ ɪɟɤɥɚɦɚ ɢ ɬɟɦ ɞɟɲɟɜɥɟ ɞɥɹ ɜɚɫ ɛɭɞɟɬ ɫɬɨɢɦɨɫɬɶ ɰɟɥɟɜɨ-
ɝɨ ɨɛɪɚɳɟɧɢɹ. Ⱦɥɹ ɪɟɤɥɚɦɨɞɚɬɟɥɹ ɧɚɢɛɨɥɟɟ ɩɨɤɚɡɚɬɟɥɶɧɵɦ ɹɜɥɹɟɬɫɹ ɩɨɤɚɡɚɬɟɥɶ 
«ɤɨɧɜɟɪɫɢɢ» ɫɚɦɨɝɨ ɫɚɣɬɚ. Ⱦɚɧɧɵɣ ɩɨɤɚɡɚɬɟɥɶ ɩɨɤɚɡɵɜɚɟɬ, ɧɚɫɤɨɥɶɤɨ ɷɮɮɟɤɬɢɜ-
ɧɵɦ ɹɜɥɹɟɬɫɹ ɪɟɤɥɚɦɧɨɟ ɫɨɨɛɳɟɧɢɟ ɫɚɦɨɝɨ ɫɚɣɬɚ, ɬɨ ɟɫɬɶ ɫɤɨɥɶɤɨ ɱɟɥɨɜɟɤ ɢɡ 
ɱɢɫɥɚ ɩɪɢɲɟɞɲɢɯ ɧɚ ɫɚɣɬ ɫɨɜɟɪɲɢɥɢ ɰɟɥɟɜɨɟ ɞɟɣɫɬɜɢɟ. Ɂɧɚɱɟɧɢɟ ɷɬɨɝɨ ɩɨɤɚɡɚ-
ɬɟɥɹ ɦɨɠɧɨ ɭɜɟɥɢɱɢɬɶ, ɢɫɩɨɥɶɡɭɹ ɢɧɮɨɪɦɚɰɢɸ ɩɨ ɢɡɭɱɟɧɢɸ ɩɨɜɟɞɟɧɢɹ ɩɨɥɶɡɨ-
ɜɚɬɟɥɟɣ ɧɚ ɫɚɣɬɟ. ɉɪɢ ɩɨɦɨɳɢ ɢɧɫɬɪɭɦɟɧɬɚ «ȼȿȻȼɂɁɈɊ» ɜɨɡɦɨɠɧɨ ɭɡɧɚɬɶ, ɤɚɤ 
ɞɨɥɝɨ ɱɟɥɨɜɟɤ ɧɚɯɨɞɢɥɫɹ ɧɚ ɫɚɣɬɟ, ɜ ɤɚɤɢɯ ɪɚɡɞɟɥɚɯ ɫɚɣɬɚ ɢɧɮɨɪɦɚɰɢɹ ɞɥɹ ɧɟɝɨ 
ɛɵɥɚ ɛɨɥɟɟ ɢɧɬɟɪɟɫɧɨɣ, ɧɚ ɤɚɤɢɟ ɪɚɡɞɟɥɵ ɫɚɣɬɚ ɩɟɪɟɯɨɞɢɥ ɩɨɥɶɡɨɜɚɬɟɥɶ. ɉɪɢ 
ɩɨɦɨɳɢ ɚɧɚɥɢɬɢɤɢ ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ ɦɨɠɧɨ ɞɨɛɢɬɶɫɹ ɜ ɤɨɧɟɱɧɨɦ ɢɬɨɝɟ ɫɨ-
ɡɞɚɧɢɹ ɧɚɢɛɨɥɟɟ ɩɪɚɜɢɥɶɧɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ ɫ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɢ ɞɨɧɨɫɢɬɶ ɞɨ ɧɢɯ 
ɢɦɟɧɧɨ ɬɭ ɢɧɮɨɪɦɚɰɢɸ ɨ ɬɨɜɚɪɟ ɢɥɢ ɭɫɥɭɝɟ, ɤɨɬɨɪɚɹ ɢɦ ɧɟɨɛɯɨɞɢɦɚ.  

ȿɳɟ ɨɞɧɢɦ ɢɧɬɟɪɟɫɧɵɦɢ ɢɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɤɥɢɟɧɬɨɜ ɩɨ-
ɫɪɟɞɫɬɜɨɦ ɫɟɬɢ ɦɨɠɟɬ ɩɨɫɥɭɠɢɬɶ ɫɟɪɜɢɫ, ɫɨɡɞɚɧɧɵɣ ɤɨɦɩɚɧɢɟɣ «mail.ru group». 
Ⱦɚɧɧɵɣ ɫɟɪɜɢɫ ɧɨɫɢɬ ɧɚɡɜɚɧɢɟ «my target» ɢ ɩɨɡɜɨɥɹɟɬ ɩɪɢɜɥɟɤɚɬɶ ɤɥɢɟɧɬɨɜ ɢɡ 
ɛɨɥɶɲɢɧɫɬɜɚ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ, ɬɚɤɢɯ ɤɚɤ «ȼ ɤɨɧɬɚɤɬɟ» ɢɥɢ «Ɉɞɧɨɤɥɚɫɫɧɢɤɢ». 
Ƚɥɚɜɧɨɟ ɩɪɟɢɦɭɳɟɫɬɜɨ ɞɚɧɧɨɝɨ ɫɟɪɜɢɫɚ ɜ ɬɨɦ, ɱɬɨ ɤɥɢɟɧɬ ɢɦɟɟɬ ɜɨɡɦɨɠɧɨɫɬɶ 
ɩɨɤɚɡɵɜɚɬɶ ɪɟɤɥɚɦɧɵɟ ɫɨɨɛɳɟɧɢɹ ɩɨɥɶɡɨɜɚɬɟɥɹɦ, ɩɨɞɨɛɪɚɧɧɵɦ ɩɨ ɨɩɪɟɞɟɥɟɧ-
ɧɨɦɭ ɪɹɞɭ ɤɪɢɬɟɪɢɟɜ: ɩɨɥ, ɜɨɡɪɚɫɬ, ɝɪɭɩɩɵ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ, ɧɚ ɤɨɬɨɪɵɟ ɨɧ 
ɩɨɞɩɢɫɚɧ, ɦɟɫɬɨɩɨɥɨɠɟɧɢɟ ɢ ɬɚɤ ɞɚɥɟɟ. Ⱦɚɧɧɚɹ ɢɧɮɨɪɦɚɰɢɹ ɫɨɛɢɪɚɟɬɫɹ ɧɟɩɨ-
ɫɪɟɞɫɬɜɟɧɧɨ ɢɡ ɚɧɤɟɬ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ ɢ ɫɥɭɠɢɬ ɫɜɨɟɨɛɪɚɡɧɵɦ «ɦɚɹɱɤɨɦ» 
ɞɥɹ ɩɪɢɧɹɬɢɹ ɪɟɲɟɧɢɹ ɫɢɫɬɟɦɵ ɨ ɩɨɤɚɡɟ ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ. ɂɧɫɬɪɭɦɟɧɬ 
ɷɬɨ ɩɨɥɟɡɟɧ ɩɪɟɠɞɟ ɜɫɟɝɨ ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɹɦ, ɤɨɬɨɪɵɟ ɱɟɬɤɨ ɩɨɧɢɦɚɸɬ ɫɜɨɸ 
ɰɟɥɟɜɭɸ ɚɭɞɢɬɨɪɢɸ.  

Ⱦɚɧɧɵɣ ɢɧɫɬɪɭɦɟɧɬ ɩɨɥɭɱɢɥ ɦɚɫɫɨɜɨɟ ɪɚɡɜɢɬɢɟ, ɩɪɟɠɞɟ ɜɫɟɝɨ ɩɨɬɨɦɭ, 
ɱɬɨ ɤɨɪɩɨɪɚɰɢɢ, ɩɪɟɞɨɫɬɚɜɥɹɸɳɢɟ ɧɟɨɛɯɨɞɢɦɵɟ ɜ ɩɨɜɫɟɞɧɟɜɧɨɣ ɠɢɡɧɢ ɩɨɥɶ-
ɡɨɜɚɬɟɥɹ ɫɟɪɜɢɫɵ, ɩɨɡɜɨɥɢɥɢ ɪɟɤɥɚɦɢɪɨɜɚɬɶ ɞɥɹ ɫɜɨɟɣ ɚɭɞɢɬɨɪɢɢ ɬɨɜɚɪɵ ɢ 
ɭɫɥɭɝɢ ɩɪɢ ɭɫɥɨɜɢɢ, ɱɬɨ ɩɨɥɶɡɨɜɚɬɟɥɹ ɜ ɞɚɧɧɵɣ ɦɨɦɟɧɬ ɜɪɟɦɟɧɢ ɞɚɧɧɚɹ ɭɫɥɭɝɚ 
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ɢɧɬɟɪɟɫɭɟɬ. ɉɨɞɨɛɧɚɹ ɜɨɡɦɨɠɧɨɫɬɶ ɩɨɡɜɨɥɹɟɬ ɥɸɛɨɦɭ ɛɢɡɧɟɫɭ ɩɨɥɭɱɢɬɶ ɞɨɫɬɭɩ 
ɤ ɢɧɫɬɪɭɦɟɧɬɭ, ɤɨɬɨɪɵɣ ɫ ɤɚɠɞɵɦ ɝɨɞɨɦ ɩɨɥɭɱɚɟɬ ɜɫɟ ɧɨɜɵɟ ɫɬɭɩɟɧɢ ɪɚɡɜɢɬɢɹ 
ɢ ɭɠɟ ɩɨɥɧɨɫɬɶɸ ɢɥɢ ɱɚɫɬɢɱɧɨ ɡɚɦɟɧɢɥ ɧɟɤɨɬɨɪɵɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɩɥɨɳɚɞɤɢ.  
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