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CONTEXT ADVERTISING AS THE EFFICIENT INSTRUMENT 

OF BUSINESS PROMOTION 
In this article, contextual advertising in search networks is considered as a tool 

for promoting business on the Internet. The key opportunities and ways of integration 
of this marketing tool into business are presented. The main types and types of con-
textual advertising are considered. This article also looks at the key elements of pro-
motion and tools that are used for this. The general concept of contextual advertising 
and the principle of its work are given. Description of the main points, which should 
be noted when drafting an advertising message. 

Keywords: Contextual Internet advertising, promotion of business on the Inter-
net, key features of contextual advertising, Internet marketing, new marketing tools 
for business. 
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